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Abstract

Purposes: A tailored, Internet-based intervention program has been
designed for distributing HIV prevention messages to men who have sex with
men (MSM). The effectiveness of this online platform was evaluated on the
perception of prevention message attractiveness, effectiveness, relevance, and
informativeness.

Participants: A focus group discussion session (4 MSM) was conducted for
helping us develop an Internet-based individually tailored messages. After
implementing the interventions, we then collected 256 users through online
survey and 4 users in focus group interview for knowing the effectiveness and
the feedback of the intervention program.

Methods: We first applied qualitative interview to understand MSM’s social
behaviors, previous sexual experience, media use, and the effects on the
adoption of safe sex behaviors. We then developed a website
(http://frigaynight.net/2015/welcome/frigay2) to distribute the prevention
messages produced by the research team. We evaluated this online intervention
by investigating the users’ perceived message attractiveness, effectiveness,
relevance, and informativeness.

Results: According to the focus group discussion, the messages should be
visualized, interesting, and story-based in order to increase the effectiveness of
intervention. Results show that participants expressed high interests and
attention in this online intervention as well as highly involving in the interactive

communication process.



Conclusions: This website could facilitate prevention information
consumption by providing an interactive intervention messages. The current
study may suggest a tailored Internet-based approach for future intervention
program; however, the promotion of this website on a larger scale is needed to

increase the effectiveness of intervention.

Keywords: Internet, HIV prevention, MSM, tailored messages
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